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7.1.1

The information is there but
hard to understand

71.2

hard to track changes over time

— W

hard to tell who did what (it's there
but hard to find) Hidden features!

71.4

How to comment? Push the button!

7.1.3.1

Sponsor... who put in the change?

7.1.3.2

Committee... where it happened? Same as sponsor?
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Debate... relevant debate

71.3.4

Pressure...lobby groups (advocates!)

7.1.41

Like a blog; familiar, and still sucks?

Or; Dang! That's 215
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Long bills... forum-style comments can be huge

Viewing comments

Too many and it gets

an Ugly Ul
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\ 7.1.6

7.1.5.2.1 cluttered...
7.1.5.2 Mouseover popups?
~ Not heirarichical --- comments
7.1.5.2.2 on comments?
Filtering and custom views of Find relevant comments
7.1.5.3 comments by varying criteria - 7.1.5.3.1 e.g. by one organization
s

7.1.6.1

Casual users for broad reach

Ease of use versus
advanced capability

7.1.6.2

Advanced abilities for

passionate, motivated users
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7.1.6.3

Ultimately Need both

Is this even a necessary
problem for us to address?

71.7.1

A good and valid problem

7.1.7.2 Poor use of our immediate time?

7.1.7.3 Solve it later...

7.1.7.4 Find experts to do this FOR us




